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Demographics
Gender
F

43% 57%

Age distribution by gender

7%

=

18-24 yo. 25-34y.0. 35-44y.o0.
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Rise b

Ethnicity Non-white ethnicity (16% of respondents)
Asian (South Asia) | 5
Mixed [N 37 Have an
Asian (North East Asia) [ 1% y
Black (African) [ 1% kind of
84% - white . . 0 i
Asian (China) [l 1% disability
Arab [l 1%
Black (Caribbean) ] 0% ~a
Others NN /o
5%
+
. —
33% w
21%

-' 70%
60%
50%
» 40%
- 30%
45-54y.0. 55-64y.0. 65+y.0. _20%

-10%

Leaflet



Industry highlights

02%

28%

69%
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currently work in broadcasting
and media industry

occupy C-level positions with no
evidence of significant differences
by ethnic background

occupy C-level (28%) or other
management roles (41%)

Rise N

of the unemployed have lost
their jobs due to the impact of
COVID-19

40%

ceo/ president / owner [ NG -
coo I 5"
cro I+
cvo [ 3%
cro 1%
gy T
Content Production / Creative ||| ||GEEE ©°-
operations / Procurement ||| GGG ¢
Marketing | NG ¢
Business Development || GG ¢
Product Management || EEGNgN5%
Software Engineering || GG 4%
Hardware Engineering || NN 4%
PR [ 3%
Finance / Administration / HR [JJij 1%
Data Analytics / Research / Science [JJJj 1%
Programming [JJJj 1%

otner I 3




Sector

Total

Live Sports 42%

Digital / Internet / Social 42%

Scripted / Non-Live 39%

35%

Live News

Audio 23%

Virtual / Immersive - 13%

Other

26%

Females Males
I - 18% i 28%

J -13% 1 13%

31% 23%

Arrows indicate statistically significant differences (95%
confidence interval); comparison between males and females.

Rise N

Median Age
45 years old
ﬂ, 44 years old
ﬂ. 44 years old
45 years old
46 years old
42 years old

ﬂ 48 years old

Arrows indicate statistically/significant differences (95%
confidence interval); categories are compared by age.

Live Sports, Digital media, and Scripted shows are the most popular sectors, followed by Live
News and Audio, where males are more likely to be involved. All of the sectors have a median
age above 40 with Digital media, Scripted shows, and Immersive tech having the youngest

median age.

IABM Copyright 2020



Type of Organization

Total

35%

Media Technology Vendor

Media/Production
Company

25%

Media Technology
Service Provider

21%

| am/was a
freelancer/self-employed

Qe
X

Marketing/PR/Consulting 29
Company

Other 7%

Females Males

T B
o
.5% 1%
-8% 7%

Arrows indicate statistically significant differences (95%
confidence interval); comparison between males and females.

1 46%

Rise N

Median Age
ﬂ 48 years old
44 years old
43 years old
42 years old
46 years old

53 years old

Arrows indicate statistically‘significant differences (95%
confidence interval); categories are compared by age.

Males are more likely to represent Media Technology Vendors, with the median age
being higher than average for this type of organization. Females are skewed towards

self-employment/freelancing.
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Content Supply Chain Segments

Total

Content Creation &

i 57%
Production

Content Distribution 49%

Content Management,
Storage & Connectivity

45%

Content Post-production 40%

Content Monetization 18%

Content Consumption 16%

Females

o
=

! .13%

-17%

Males

22%

16%

Arrows indicate statistically significant differences (95%
confidence interval); comparison between males and females.

61%

51%

53%

44%

Rise N

Median Age
46 years old
46 years old
44 years old
45 years old
46 years old

45 years old

Arrows indicate statistically/significant differences (95%
confidence interval); categories are compared by age.

Content Consumption and Monetization are the smallest Content Supply Chain segments in the
survey. Males are more likely to be involved in Content Creation, Management and Monetization

than females, with no significant differences by age.
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Responsibilities and Work Focus

Total

CEO / President / Owner [ IINRNGTNNNEGEGEGEEN 5%

coo I 5%

cTO I 4%

cmo Il 3%

crFo B1%

Sales NG © %

Content Production / Creative | NN ©%°
Operations / Procurement | 8-

Marketing [N G-
Business Development | 6%

Product Management | 5%
Software Engineering 4%
Hardware Engineering [N 4%
PR I 3%
Finance / Administration / HR [} 1%
Data Analytics / Research / Science [l] 1%
Programming [l 1%

Other NG 3%
Full Stack 23%
Cloud and Automation Workflows 18%
Application Development 14%
Back-End 9%

Front-End 5%

DevOps 5%

Security 5%

Graphics/Gaming [ 5%
Other 18%
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Females

[ — 7%
I %
L%
2%
1%
0 p— o2
1) I 15%
e
1 I 12%
I 5
I %
I %
- 2%
1 I 5%
0 - %
1%
0 -2%
I 14%

Males

5%
7
4%
0%

4%

4%

& e = o

5%
4%
6%
1%
0%
1%

ﬂ 0%

Arrows indicate statistically significant differences (95%
confidence interval); comparison between males and females.

%

6%

8%

1%

12%

21%

Rise N

Median Age

58 years old
52 years old
49 years old
49 years old
60 years old
50 years old
42 years old
42 years old
41 years old
47 years old
43 years old
42 years old
32 years old
30 years old
31 years old
44 years old
40 years old
42 years old

EEEs Do

==

Arrows indicate statistically/significant differences (95%
confidence interval); categories are compared by age.

Males and older respondents are more likely to occupy C-level
positions. Males are also inclined to be salesmen.



Education and Social Mobility Ris€ 0))) /i//'abm

Master’s or Equivalent Level _26% g g 9y
&

Doctoral or Equivalent Level I3%
Business & Business Administration 4%

Secondary Education or Below -7% Social Sciences -7%

Post-Secondary Non-Tertiary Education .5% Natural Sciences -5%

i 4%
Short-Cycle Tertiary Education -10% Computer Science . 0
Mathematics & Statistics |0%

Other -6%

Parents’ Respondents'’
Higher Education Higher Education Four in five respondents have completed higher

education, compared to less than half of their

parents (at least one of them), indicating a positive
Social Mobility social mobility index of 0.76 (the ratio of the share
of respondents with higher education to the share
of their parents with higher education). The next
page provides more details on the social mobility
index.

45% 79%

Index = 79/45-1 =
0.76
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Social Mobility Deep Dive Rise () /i//'abm

The Standardized Social Mobility Index allows comparison of sub-categories for social mobility vs.
the zero point - the average SMI, which is 0.76

Type of organization Age Gender

18-24 years old
25-34 years old
35-44 years old
45-54 years old
55-64 years old

65+ years old

Marketing / PR / Consulting Company
Freelancer / Self-employed
Media/Production Company

Media Tech Vendor

Media Tech Service Provider

-1 -05 0 0.5 1 -1 -05
Content Supply Chain Segments Sector
, Th i ial Mobili
Content Consumption . Digital / Internet / Social = Starlldardlzed socia o.bl ity
Index is a score from -1 to 1 with a
Content Distribution | Scripted / Non-live indicates the differences in the
Content Management, Storage & Connectivity I Lice News ociallMepllitylinaexiierdnicrentigroLps
of respondents.
Content Creation & Production I Audio
Content Monetization I Live Sports
-1 -05 0 0.5 1 -1 -0.5
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Salary by Age and Gender Rise 1) /i//'abm

Females Males

Age is a demographic predictor
_ that explains 11.4% of the
. . . salary outcome, while gender
| | explains an additional 4.4% of
it.

e -l- While younger employees

naturally tend to have lower
J_ salaries, females also do so,
J_ although at a lower rate.

Salary in USD
—

Females earn $80-85K on
J_ - - average compared to males
: ' with $100-135K respectively.

18-24 25-34 35-44 45-54 55-64 18-24  25-34 35-44 45-54  55-64 65+
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Salary by Education

Interestingly, there is no relationship
between the respondents’ level of
education and their salary.
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Master’s or Equivalent Level

Doctoral or Equivalent Level

Bachelor’s or Equivalent Level

Secondary Education or Below

Post-Secondary Non-Tertiary
Education

What is the highest level of education you have completed?

Short-Cycle Tertiary Education

S

5

10



Current Job Role vs Major Field of Study ) /i//'abm

Current Responsibilities and Work Focus

Engineering and Technology graduates are most likely & & &
currently to be CEOs / Presidents / Owners in the
industry. But also they are likely to do Hardware
Engineering and occupy CTO roles.

24%
Journalism & Media graduates are most likely to be
involved in creative roles — to produce content. Those
who have degrees in Arts also tend to work in content
creation but may also be involved in
operations/procurement.

22%

20%

18%

16%
Content Production / Creative

Business and Business Administration graduates tend 14%

o . Marketi
to be occupied in Marketing. areting 1%
Sales

Social Sciences graduates are inclined to do Product 10%

Management or to be Chief Marketing Officers. Business Development

Major Field of Study

8%
Operations / Procurement 6%
Similarly to Arts, Natural science students tend to be

. . . Product M t
occupied in Operations/Procurement. roduct Managemen

4%

Hardware Engineering 2%

Computer Science graduates are most likely to do
Product Management and Software Engineering.

Software Engineering 0%

IABM Copyright 2020



About IABM ) ((R-

IABM is the international trade association for broadcast and media technology suppliers. IABM facilitates the important networking and
interaction between suppliers that shape and define the unique ecosystem of the broadcast and media technology industry.

IABM supports member companies with a comprehensive range of services across market intelligence, training, events, technology,
exhibitions, business standards and best practices. We hold the interests of member companies as paramount, and strive to provide
strong guidance and support at every level in all geographies.

We understand that in today’s rapidly changing media landscape, our members have never had a greater need for timely, relevant and
effective advice and support. IABM’s mission is to be an ever more powerful beacon illuminating the way forward, highly responsive to all

our members’ needs and helping them to successfully navigate change and prosper.

Further information about IABM and its activities can be found at www.theiabm.org.
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